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Methods 
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Measures Items n % 

Sex Male 767 51.1 

 Female 733 49.9 

Age 20–29 319 21.3 

(M = 40.23) 30–39 362 24.1 

 40–49 419 27.9 

 50–59 400 26.7 

Educational level Below high school 11 7 

 High school 368 24.5 

 Undergraduate 1,007 67.1 

 Graduate 144 7.6 

Income <2,000 475 31.7 

(US dollars) 2,000–2,999 339 22.6 

 3,000–3,999 288 19.2 

 4,000–4,999 198 13.2 

 ≥5,000 200 13.3 
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Results

 

 Items Factor Loadings AVE α 

Social Image 

SI1 .90 

.88 .95 SI2 .96 

SI3 .93 

Perceived Enjoyment 

PEJ1 .88 

.90 .95 PEJ2 .96 

PEJ3 .95 

Health Information 

Orientation 

HIO1 .77 

.71 .85 
HIO2 .78 

HIO3 .77 

HIO4 .78 

Perceived Usefulness 

PU1 .90 

.82 .94 
PU2 .93 

PU3 .88 

PU4 .84 

Perceived Ease of Use 

PEOU1 .90 

.88 .94 PEOU2 .95 

PEOU3 .93 

Intention to Use 

INT1 .90 

.83 .93 INT2 .96 

INT3 .87 
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 SI PEJ HIO PU PEOU INT 

SI .94      

PEJ .52 .95     

HIO .17 .31 .84    

PU .52 .70 .32 .90   

PEOU .26 .51 .28 .64 .94  

INT .47 .74 .28 .74 .51 .91 
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Hypothesis Path Coefficient t-value p Results 

H1 PU → INT .43 14.08 *** Supported 

H2 PEOU → INT .01 0.44 .659 Rejected 

H3 PEOU → PU .38 17.42 *** Supported 

H4 SI → PU .22 10.30 *** Supported 

H5 PEJ → PU .37 15.02 *** Supported 

H6 PEJ → PEOU .51 20.93 *** Supported 

H7 PEJ → INT .43 16.48 *** Supported 

H8 HIO → PU .06 3.06 * Supported 

 

 

 
Figure 2. Results of Research Model 

Discussion 
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